With more heritage sites than anywhere
else in France, Occitania is the fourth most
active tourist region in the country. It's also a
business events destination that combines
an exceptional historical and cultural herit-
age with a pristine natural environment and
a certain Mediterranean way of life. As far as
sustainability is concerned, the region has
demonstrated an eco-friendly approach
in many dimensions of conference organi-
zation, which Club Business Occitanie can
help with, thanks its solid know-how and
network of professionals.

From the wild landscapes of the Petite
Camargue to the creeks of the Cote
Vermeille, Occitania boasts a unique
220km-long  Mediterranean  coastline,
home to a host of unspoiled treasures, such
as the village of Collioure, the scuba div-
ing areas around Cap dAgde, or the Lido
promenade near the port of Sete, among
many others. If Toulouse and Montpellier
are Occitanias most famous cities, the
region also houses a diverse array of towns
that make the area particularly attractive to
visitors and delegates alike.

No wonder that the vast majority of the
professionals of Occitania’s business events
industry are committed to respecting the
environment any way they can. For Occit-
anie Events, which manages the Sud de
France Arena and the Exhibition Park in
Montpellier, it all began with listening to
its stakeholders, event organizers, service
providers and professional organizations.
A survey of the general public was carried
out, too, in order to find out the areas which
should be prioritized in terms of sustainabil-
ity. Employees of the company were also
able to express themselves on the issues
that should be committed for, and from

this, conclusions were drawn, and key areas
emerged: waste management, responsible
and local food production, clean energy
and positive societal impact.

In this context, the 1SO 20121 certification,
a voluntary international standard for sus-
tainable event management created by the
International Organization for Standardiza-
tion, is set to be completed by the end of
the year. This initiative is, of course, strongly
supported by Club Business Occitanie,
which brings together key business tourism
providers throughout the Occitania region
— your go-to for hosting your professional
events and ensuring their success.

The Ann'events agency is another telling
example of Occitania’s green conscience.
Well aware organizers should minimize the
impact of their events on the environment,
they have developed a “carbon calculator’
which can study the CO, emissions of

any meeting they are in charge of. These
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calculations are carried out based on the
principles established by the French Envi-
ronment and Energy Management Agency
(ADEME).

Alter analysis. several areas of CO, are iden-
tified, on which it is possible to act in order
to reduce the overall carbon footprint of the
event, with transport often constituting the
major factor of carbon emissions. The aim
of Ann'events is to then find ways to avoid
this type of emissions — shifting towards a
zero waste policy is just one solution for
instance — or at least reduce it through
several actions — activities with low car-
bon footprint are, in this context, an option.
What cannot be avoided or reduced can be
compensated by actions taken locally on
biodiversity.
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